
2020

IN-DEMAND CAREER

OPPORTUNITIES IN 

SPORTS BUSINESS

PR ES ENTED BY  

INTELLIGENCE

http://www.globalsportsjobs.com/


G LOBAL SPORTS  |   PAG E 01IN - DEMAND CAR EER  OPPOR TUNITIES  IN  SPOR T

Overview

CHANGING 
JOBS MARKET

The sports business is rapidly 

changing under the influence 

of new technologies, macro-

economic shifts, social and 

cultural movements, and other 

mega-trends. These are 

feeding demand for new skills 

and job roles.

It’s important for sports industry 

job seekers to understand these 

trends as new opportunities to 

use your existing skills may be 

emerging. Or you may want to 

consider training to learn 

valuable, in-demand skills that 

will steer your career in a new 

direction or help you stand out 

in an increasingly competitive 

jobs market.

Sports business is transforming and 

this means that new career 

opportunities are emerging. 

However these jobs will demand 

new skillsets and expertise. We 

explore the emerging opportunities 

and what the future of 

careers in sport might look like. 

To help you understand some of 

the directions in which the jobs 

landscape is moving, and where 

you might fit in, we analysed 

patterns in hiring trends on 

Global Sports and within the 

wider market place to identify 

where some of the most in-

demand roles are and where 

you could focus your 

professional development to 

begin building a future proof  

career in sport business. 

TOP TRENDS IN SPORT

MEDIA DISRUPTION

CONTENT EVOLUTION

NEW SPONSORSHIP PARADIGM

ESPORT REVOLUTION

ROLE OF SPORT IN SOCIETY

https://intelligence.globalsportsjobs.com/the-future-of-sports
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DIGITAL CONTENT 
PRODUCTION & 
MANAGEMENT

From controlling a team’s Twitter 

feed, to creating the digital content 

strategy for a globally renowned 

sports league, and all the roles in 

between, digital content production 

and management is an enormous 

area of work in today’s industry.

For the most part, we are not talking 

here about capturing and producing 

video and audio coverage of sports 

events. Rather, we are talking about all 

the content that surrounds that and is 

used to drive and attract audiences 

across digital channels in the 

changing media landscape.

In the US in 2018, adults spent 12 hours 

and 8 minutes per day consuming 

some form of media. It was the first 

year that more than half of that time 

was spent with digital media, as 

opposed to “traditional” media such as 

television and print. 

The growth of digital media is also 

seeing consumption patterns change

Content has become big business 

and a buzz word of the digital age. 

Don't consider this as a niche career 

choice. Content in increasingly 

covering all areas of business.  

across generations with traditional 

media audiences getting older and 

younger audience being engaged by 

new digital media platforms.

Everyone in the sports ecosystem -

properties, broadcasters, federations, 

agencies, brands and more – are 

producing and publishing digital 

content daily as they compete for a 

share of the attention economy.

Creative, engaging content is a critical 

component of sponsorship deals. For 

broadcasters and OTT operators, it 

drives potential subscribers down the 

marketing funnel. For sports 

properties and federations, digital 

content is being key to remaining 

relevant to younger audiences and 

attracting new fans and participants.

Everyone is publishing 
digital content daily to 
compete for a share of the 
attention economy

https://intelligence.globalsportsjobs.com/time-for-video-ott-and-beyond
https://intelligence.globalsportsjobs.com/time-for-video-ott-and-beyond
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DIGITAL CONTENT PRODUCTION AND MANAGEMENT                        #2

Job roles include writers, journalists 

and editors for written content; 

presenters, video crews and video 

editors for video content; and content 

coordinators, content strategists, 

platform experts and consultants 

when it comes to strategy and 

managing content output.

These roles are in demand at sports 

properties, such as federations, teams 

and leagues, but also at the supply 

chain servicing the sports industry. 

Traditional and digital media of course 

require content creators. Specialist 

content agencies such as mmc sport

create and provide sports content for 

properties and media companies as a 

third-party service. Major international 

agencies such as CSM and Infront 

Sports & Media do the same as part of 

their services to rights holder and 

brand clients. Specialist digital 

strategy agencies such as We Play and 

Seven League require more 

experienced digital media experts and 

consultants to advise other sports 

organisations.

NEXT UP: 
DATA ANALYTICS

https://www.globalsportsjobs.com/all-companies/infront-sports-and-media
https://www.globalsportsjobs.com/all-companies/infront-sports-and-media
https://www.globalsportsjobs.com/index.php/page/network/command/custdetail/connectionId/fbe2adcde3701029470525040b80f354/bb/1
https://www.globalsportsjobs.com/all-companies/weplay
https://www.globalsportsjobs.com/all-companies/mmcsport
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DATA
ANALYTICS

The ‘moneyball’ hasn’t stopped 

rolling since it was started by Billy 

Beane and other early sports 

analytics pioneers. Indeed, it has only 

gathered speed, momentum and 

size, and today data analytics has a 

critical role in elite sports 

performance. 

Performance Analyst roles have 

proliferated in professional sport as 

training programmes have sought 

expert staff to interpret performance 

data and communicate the lessons 

that can be learned from it. Mostly 

using video, but increasingly also data 

from other sources such as GPS 

trackers worn by athletes, they analyse 

the performances of their own and 

rival athletes in order to provide 

insights and recommendations.

Data is transforming sport, as it is many 

other aspects of industry across 

government, culture and society. Below 

are two key divisions where we are seeing 

increasing numbers of opportunities:

Performance analysts must combine 

deep knowledge of their chosen 

sport with technical skills in video 

editing, coding, databases, data 

visualisation and statistics. They will 

have to master specialist software 

packages for video analysis and 

perhaps manage relationships with 

external data providers. They must 

also be good communicators, able to 

forge relationships with athletes and 

coaches, and to constructively 

communicate with them.

FOR PERMFORANCE

The sports analytics 
economy could be worth 
$15.5bn globally by 2023.

https://intelligence.globalsportsjobs.com/inside-performance-analytics-in-football
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DATA ANALYTICS:  FOR PERFORMANCE                                                #2

It can be a grueling role. Long hours 

can be spent dissecting and analysing

sports footage to create reports. 

However, advances in artificial 

intelligence (AI) are beginning to 

automate some of that process. The 

analysts insight is increasingly an 

integral asset for the playing and 

coaching staff of a modern elite sports 

team and directly contributing to 

success on the field of play.

Specialist qualifications in sports 

performance analysis are becoming 

available, or are becoming part of 

sports and coaching science 

undergraduate and masters degrees. 

US sports data specialist STATS is one 

of several providers of introductory 

online training courses in sports 

analysis concepts. 

NEXT UP: 
DATA ANALYTICS: FOR BUSINESS

Opportunities in performance analysis 

are likely to continue to grow in the 

years to come as the practices filter 

through all levels of different sports.

New technologies and methodologies 

are constantly emerging, and teams 

and training programmes need expert 

practitioners to put these to use.

It will always be a highly competitive 

field to enter, so education and 

training should be at the top of the 

agenda for aspiring professionals.

It will always be a highly 
competitive field to enter, 
so education and training 
are key
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Growth of analytics sector in sport ($ billions)  

https://intelligence.globalsportsjobs.com/ai-changing-the-game
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DATA ANALYTICS:  FOR BUSINESS                                                           #1

Commercial decisions within sport 

are increasingly driven by insights 

provided through data analysis.

Within teams, leagues, federations 

and agencies, there are analysts 

pouring over TV audiences, social 

media engagements, market-sizing 

data, ticket sales and myriad other 

sources of data, in order to inform 

commercial decision-making. They 

assist with things like putting values 

on sponsorship and media rights 

opportunities, identifying lucrative 

new markets or sponsorship sectors, 

and establishing ticket pricing.

Analysts are also employed by 

specialist data firms such as Nielsen 

Sport and Two Circles, who provide 

third-party support to sports 

properties, helping them integrate 

data-driven decision-making into their 

processes.  

Roles in this field carry titles such as 

Analyst, Research Executive, 

Commercial Analyst,

NEXT UP: 
BUSINESS DEVELOPMENT IN EMERGING MARKETS

Consultant, Research Manager, Head 

of Insights, Head of Intelligence. 

Degrees in business, economics or 

subjects with numerate or analytical 

components are particularly 

appropriate for those searching for a 

first job.

There is also a growing array of 

professional training and education 

providers beyond universities – such 

as online providers like Udacity and 

Coursera - that offer valuable training 

opportunities. When it comes to 

technical skills, employers are 

increasingly seeking modern coding 

languages such as python and R in 

addition to more traditional database 

skills such as Microsoft Excel and SQL.

Commercial decisions 
within sport are 
increasingly driven by 
insights provided through 
data analysis.

https://www.globalsportsjobs.com/all-companies/nielsen-sports
https://www.globalsportsjobs.com/all-companies/nielsen-sports
https://www.globalsportsjobs.com/all-companies/two-circles
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BUSINESS 
DEVELOPMENT IN 
EMERGING MARKETS

Sport has always been an 

international business, and it’s 

become even more so as digital 

media has allowed properties to 

reach more fans in more places than 

ever before.

Global, blue-chip sports properties 

need staff to develop their presences 

and drive business in new markets. 

The likes of the Middle East, China, 

Malaysia and Singapore have been 

huge focuses for the past decade, as 

their governments poured resources 

into building their sports economies 

and attracting major international 

events. They remain hotspots and are 

being joined by burgeoning sports 

markets with massive populations 

such as Indonesia, India, Central Asia 

and Latin America.

Sport is a global business, 

however new emerging 

markets are increasingly 

playing a central role in 

sports future.

In addition, as the local sports 

industries in these emerging markets 

grow, they need talent to develop 

their own properties and businesses. 

China, for example, is aiming to build 

a sports and leisure industry worth 

over $800bn per year by 2025. Middle 

Eastern countries including Abu 

Dhabi, Qatar and now Saudi Arabia 

have invested heavily in sport to 

diversify their economies and improve 

the health of their populations.  India 

has a burgeoning domestic sports 

industry, with a variety of new 

professional leagues seeking to 

replicate the success of cricket’s 

Indian Premier League. 

There is also demand from properties 

and organisations in emerging 

markets for experienced sports 

industry executives from developed 

markets to guide their growth.China is aiming to build a 
sports and leisure industry 
worth over $800bn per 
year by 2025.

https://intelligence.globalsportsjobs.com/five-observations-for-sports-business-in-china
https://intelligence.globalsportsjobs.com/interview-almamoun-alshingiti-executive-director-of-development-sports-qiddiya-investment-company-
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BUSINESS DEVELOPMENT IN EMERGING MARKETS                            #2

This global expansion of the industry 

is creating a host of opportunities for 

sports professionals, particularly those 

with links to the developing markets. 

Language skills, market knowledge, 

cultural understanding and sensitivity, 

allied with sales and marketing skills, 

are in hot demand.

Job opportunities are particularly 

strong at sports properties, 

federations and agencies with global 

reach and ambitions. These include 

the IOC, FIFA, FIBA, the NBA, MLB, the 

NFL, LaLiga, the Bundesliga, top 

European football clubs and on the 

agency side the likes of CSM Sports 

and WME-IMG. The NBA, for example, 

has a whole business unit dedicated 

to China. The Bundesliga has overseas 

offices in Singapore and New York. 

LaLiga has offices in eight countries, 

including two in China.

NEXT UP: 
SPORTS GOVERNANCE

Going forward, Asia-Pacific 
and the Middle East will be 
the fastest growing regions 
in the industry.

https://www.sportbusiness.com/2019/02/bundesligas-asian-growth-driven-by-local-strategy/
https://www.globalsportsjobs.com/all-companies/ioc
https://www.globalsportsjobs.com/all-companies/fifa
https://www.globalsportsjobs.com/all-companies/international-basketball-federation
https://www.laliga.es/en/news/laliga-presents-its-first-permanent-academy-in-china
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SPORTS 
GOVERNANCE 

More traditional career choices 

in specific areas have seen high 

growth due to increased 

professionalisation of sport

Federations and other bodies charged 

with governing sports recognise the 

need for in-house expertise when it 

comes to tackling doping and other 

forms of corruption. And so there has 

been an increase in demand for 

lawyers and other compliance officials 

in recent years.

ANTI-DOPING AND CORRUPTION

Sport is under scrutiny for the 

solidity and integrity of its 

governance structures like never 

before. High profile issues in recent 

years from corruption to doping 

scandals in various sports have 

ramped up the pressure on sport to 

get its house in order. And the 

industry is responding, with demand 

for legal and governance experts 

spiking.

Some of these roles represent great 

opportunities for professionals 

currently in other industries seeking a 

switch to sport. The sports world 

requires the experience and rigour of 

lawyers and officials from other 

industries and governmental 

institutions.

NEXT UP: 
SPORTS GOVERNANCE: DATA PRIVACY AND POTECTION

https://intelligence.globalsportsjobs.com/preserving-the-integrity-of-sport
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SPORTS GOVERNANCE: DATA PRIVACY AND POTECTION                  #2

Data privacy and protection concerns 

have grown as the darker side of the 

big data boom has come under 

increasing scrutiny. Landmarks like 

Mark Zuckerberg testifying before the 

US Congress and the GDPR 

regulations introduced by the 

European Union indicate the direction 

in which the wind is blowing. Any 

industry or organisation that wants to 

retain the loyalty and respect of its 

audience today must handle their 

data in a responsible manner, or risk 

losing both.

We have seen a rise in the number of 

career opportunities for legal and 

governance professionals that are able 

to advise and guide organisations on 

how to handle data with due regard 

for privacy.

CONTINUED READING: 

Data has become the oil on 
which modern sports 
commerce works. Data has become the oil on which 

modern sports commerce works. The 

smart organisations recognise that it’s 

a volatile substance, and hire expert 

handlers accordingly.

Hear from leaders in technology driven 

sports organisations on how to build a 

digitally focused career in sport. 

https://intelligence.globalsportsjobs.com/want-to-focus-your-career-on-technology-in-sport


For more sport industry specific 
career advice and to search the 
latest career opportunities in sport 
visit globalsportsjobs.com

Thank you. 

INTELLIGENCE

http://www.globalsportsjobs.com/
http://www.globalsportsjobs.com/

